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環境配慮商品の普及態様とモーダルミックス





The Phase in the Diffusion of Environmentally Conscious
Product and Modal Mix
Toshihiko IWAMOTO and Noriyuki HORIE
The diffusion of products may not be just a matter of dealing with environmentally conscious
products. A review of the diffusion process, especially concerning cars, whose environmental burden
can be considerable, would be appropriate in helping to find framework suggested by modal mix,
leading to an environmentally conscious society.
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6 環境配慮商品の普及態様とモーダルミックス／岩本俊彦・堀江則之
図表－４：向上しているガソリン乗用車の平均燃費推移
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